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Ipsos & BISG

Background:

* For nearly ten years, BISG and Ipsos BookTrendsSM have
produced a series of reports that provide detailed information
on the behavior of book buyers in the United States.

Study Purpose
Provide BISG members an objective view at how and why consumers
buy books

- Allows for informed financial, editorial, marketing, and distribution
decisions.

About Ipsos BookTrendsSM
Service mark of Ipsos-Insight, Inc.
Second largest survey-based research company in the world
Fastest growing market research firm in the U.S.
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Study Background

- Methodology
Monthly Reporting: Diary

Sample Size: 16,000 households (U.S. Rep)
» 70-75% response rate
- Eligible for gift incentive after 12 months

Longitudinal Tracking: Same households over time
- Measures behavioral trends/changes among U.S. population
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2002 Consumer Research Study on Book Purchasing

Key Highlights
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Consumers purchased 1.63 billion print books in 2002 — up slightly
(1%) from 2001.

Market Size: Billions of Print Books Purchased*

1.627

1997 1998 1999 40[0]0 2001 2002
Percent Change -4% +1% +1% +1% +1%

*Excludes audio books purchased for someone 14 years+ and all e-books. Children’s books that come with an audio tape are included.
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Consumer expenditures for books has increased slowly but steadily
since 1999, reaching nearly $13 billion in 2002.

Market Size: Billions of Dollars Spent on Print Books*
$12.99

$12.83

1997 1998 1999 2000 2001 400)%
Percent Change -3% +4% +1% +2% +1%

*Excludes audio books purchased for someone 14 years+ and all e-books. Children’s books that come with an audio tape are included.
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Driven by population size, general trade books intended for someone 18+ years old
continues to account for the largest proportion of industry volume. This trend has
become more pronounced in the past five years as the percentage of adult books
increased as the importance of children’s books decreased.

% Units* 100% 100% 100%2 100% , 100% \ 100% ,
2 2

Teens

® Children's

m Adult Trade

1997 1998 1999 2000 2001 2002

*Excludes audio books purchased for someone 14 years+ and all e-books. Children’s books that come with an audio tape are included.
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In the trade book market, reviews, advertising, price, endorsement,
and display prompt a larger proportion of purchases than in the teen
market. On the other hand, recommendations are key with books
purchased for a teenager.

Primary Reason for Purchase

Cover Art

Review

Price

Display

Advertisement

Endorsement

Author on Radio/TV Teens 14-17 Years

Best Seller List Adults 18+ Years

Movie/TV Based

Author in Person

Recommended

*Includes all records.
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Store displays are the key driver of children’s. At the same time, a book’s
educational value, the recipient’s liking the “type” of book, and a book’s price
influence children’s book buying.

% Units*
2002
Purchaser Awareness Purchaser Influence
Educ.
Development

Store Display Recip. Likes Type

of Book

- Price/Special Offer
Advertisement Children <14 Years

Add to Collection

Recommendation Specific Character

Recipient Asked
Recipient Asked For
For Item

Quality/Durability

Newspaper Manufacturer
Flyer/Insert Repuation

Accessory/Refill

Online/Internet .
Other Influence
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Book purchases intended for adults are as likely to be planned in advance as they are to
be bought on the spur of the moment. However, the majority of teen books are planned
purchases while children’s books are largely bought on impulse. Separately, consumers
a more likely to buy a teen or child a gift book than they are for someone 18+ years old.

Importance of Consumer Motivation

Planned Impulse As Gift For Self

B Adults 18+ Years Teens 14-17 Years Children <14 Years

*Includes all records.
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Consumer store preferences vary by age segment. Books intended for both
adults and teens we most likely to be purchased at a bookstore. Meanwhile,
bookstores play a lesser role within the children’s market as book clubs and
fairs, and mass merchandisers capture a sizeable portion of kid’s book volume.

% Units* Where Purchased
2002

Bk Clubs/Fairs/Mail
Bookstores
Mass Merch.

Discount/Variety

Internet
Children <14 Years

Whse/Price Clubs
Teens 14-17 Years

Food/Drug m Adults 18+ Years

Used Bookstores*

Toy Stores

All Other
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Summary

 Difficult business climate takes its toll
Struggling economy
Fear of more terrorism
Threat of a 2003 war during the latter half of 2002

- Slow growth pattern continues:
Flat market for general trade books (adult market)

Demand down for teens though spending increased as customers were
willing to spend more on each purchase

The number of books bought for children under 14 years reached the
lowest level of the past six years. Consumer expenditures held at 2001
level due to a lift in per-book spending.

__Ipsos-Insight

Ipsos BookTrends"




Summary

* Online is no longer front-page news.
In 2002, between 7-8% all books purchased online (2% children’s; 7% teens; 8% adult)

« Current mantra: Saving $$$

Used bookstores are in — gaining share position (does not include used books

bought elsewhere)
Used bookstores fared well within teen market as well. Children’s book

buyers have flocked to dollar stores and mass merchandisers.

* Retail consolidation?

Market share for large chain corporations held or slipped in 2002 —
flagship stores fared well, it was the subsidiaries that lagged the market

trend.
ABA stores appear to be on the road to recovery as share position held

for second year.
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Summary
Outlook 2003:

« Both publishers and retailers are affected by industry’s struggles.
Recent industry reports indicate that 2003 has not gotten off to a
good start as well.

Will the economy stabilize so that consumer confidence will once again
rise?

Will publishers and retailers provide products and services that their
customers want and need — at prices that they are willing pay?

Remember, the industry’s slow down began well before the current
economic downturn.

For the rest of the story, be sure to get the:
2002 Consumer Research Study on Book Purchasing
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Bookmark Insos BookTrends for Success!

For additional Information:

www.ipsos-insight.com\books.cfm

Barrie Rappaport
Manager, Ipsos BookTrends
847-692-1764
barrie.rappaport@ipsos-na.com

Subscriptions: Syndicated & Adhoc Report Requests:
Karl Schafer-Junger Tia Ballarini

Business Development Project Manager

831-464-7195 847-692-1735

karl.schaferjunger@ipsos-na.com tia.ballarini@ipsos-na.com
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