
v

Preface xi
By Jeff Abraham

Summary Data 1
Executive Summary: Key Numbers 3

By Robert M. Wharton and Albert N. Greco

Executive Summary: Key Insights 7
By Jim Milliot

Publishers’ Net Dollar Sales 10

Publishers’ Units 13

Domestic Consumer Expenditures 16

Summary Data by Channel 20

Trade Publishing 25
“The future is going to look a lot like the past” 27

By Jim Milliot

Total Trade 30

Adult Trade 36
Total 37
Hardcover 42
Paperback 48

Juvenile Trade 54
Total 55
Hardcover 60
Paperback 66

Mass Market Paperback Rack Size 72

Book Clubs 78

Mail Order Publications 84

Religious Publishing 91
“Religious books have never had a higher profile” 93

By Jim Milliot

Total 95

Hardcover 101

Paperback 107

By Category 113

Contents

11946_BookInd_fm.a.qxd  4/28/05  2:55 PM  Page v



vi

Professional Publishing 115
“A strong appetite for new electronic product” 117

By Jim Milliot

Total 119

Hardcover 125

Paperback 131

By Category 137

University Press Publishing 141
“The ivory tower model is gone” 143

By Jim Milliot

Total 145

Hardcover 151

Paperback 156

Elhi Publishing 163
“A buoyant adoption calendar, healthy state budgets, 165
and federal funding for reading and testing”

By Jim Milliot

Total 167

Hardcover 173

Paperback 179

College Publishing 185
“The demographics are still favorable” 187

By Jim Milliot

Total 189

Hardcover 195

Paperback 201

Standardized Tests 207

Subscription Reference 209

U.S. Book Exports and Imports, 1999–2004 213
By Robert M. Wharton and Albert N. Greco

Library Acquisitions Data 217
“It is 100 percent wrong that Google will kill libraries” 219

By Jim Milliot

All Libraries 221

Public Libraries 223

School Libraries 229

College and University Libraries 235

Special Libraries 241

Methodology, Conventions, and Definitions 245
By Robert M. Wharton and Albert N. Greco

Statistics for the Book Industry 247
Compiled by Michael Psaltis

About the Contributors 252

11946_BookInd_fm.a.qxd  4/28/05  2:55 PM  Page vi


