Contents

Introduction Xi
Summary Data 1
Executive Summary: Key Numbers 3
By Robert M. Wharton and Albert N. Greco
Executive Summary: Key Insights 7
By Stephanie Oda and Glenn Sanislo
Publishers’ Net Dollar Sales 9
Publishers’ Unit Sales 13
Domestic Consumer Expenditures 16
Summary Data by Channel 19
Trade Publishing 25
“This is a character-building time for all of us; 27

we need to be more innovative than ever”
By Stephanie Oda and Glenn Sanislo

Total 30
Adult Trade 36
Total 37
Hardcover 42
Paperback 48
Juvenile Trade 54
Total 55
Hardcover 60
Paperback 66
Mass Market Paperback Rack Size 72
Religious Publishing 79
"Who wouldn’t want to get their books to more 81

people—and their message?”
By Stephanie Oda and Glenn Sanislo

Total 83
Hardcover 89
Paperback 95

By Category 101



vi

Professional Publishing
“For some people, the thought that a few years ago we were all
paper-dependent is very remote”
By Stephanie Oda and Glenn Sanislo
Total
Hardcover
Paperback
By Category

University Press Publishing

"

“Somehow, we will thrive, but all the models will have to change
By Stephanie Oda and Glenn Sanislo

Total

Hardcover

Paperback

Elhi Publishing
“Accountability is here to stay”
By Stephanie Oda and Glenn Sanislo
Total
Hardcover
Paperback

College Publishing

"We need to educate and explain what goes into making a textbook”

By Stephanie Oda and Glenn Sanislo
Total
Hardcover
Paperback

Standardized Tests

Traditional Summary Data
Publishers’ Net Dollar Sales
Publishers’ Unit Sales

Domestic Consumer Expenditures

Additional Revenue Streams
By Robert M. Wharton and Albert N. Greco

U.S. Book Exports and Imports, 2000-2005
By Robert M. Wharton and Albert N. Greco

Libraries

4

“I've never heard a library say it has extra money"”
By Stephanie Oda and Glenn Sanislo

All Libraries

Public Libraries

School Libraries

College and University Libraries

Special Libraries

Methodology, Data Sources, and Definitions
By Robert M. Wharton and Albert N. Greco

Statistics for the Book Industry
Compiled by Michael Psaltis

About the Contributors

103
105

107
113
119
125

129
131

133
139
144
151
153

155
161
167

173
175

177
183
189

195

197
200
203
206

209

213

217
219

221
223
229
235
241

245

249

255



