BISG

BOOK INDUSTRY STUDY GROUP

«e pubtrack’

Consumer

The E-Book Era is Now:
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CONSUMER
ATTITUDES
TOWARD

Two Studies...

Methodology

PubTrack™ Consumer
panel of U.S. book
buying men, women
and teens balanced to
US Census

Survey pool of ~78K
book consumers at the
time of last fielding

95% probability
threshold
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Two Studies...

Methodology

Student Attitudes Toward <v]E’,IS(}
Content in Higher Education PubTrack™ Consumer

panel of U.S. college

May, 2011 students - All
institution types - all
Seeking high value content at the lowest possible cost grade levels balanced

to statistics from
American Council on
Education

1,500 students per
fielding

o 95% probability
2-Year Study — 2 publications to date threshold

>
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Trade E-Book Market Growth Rate
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Higher Ed Textbook Market Spring 2011

Format of textbook you purchased

Hardcover (used) 29%

Hardcover (new)
Paperback (used)
Paperback (new)

E-textbook

Physical coursepack 2%
Three-hole-punched, loose-leaf format 1%

Digital Coursepack 1%

Print with accompanying e-book 1%

0% 5% 10% 15% 20% 25% 30% 35%
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How do you define E-Book?

m [ Xplana.com

X 3
x \.Ca_pl:ure a Screen Shot with | ¢ | -

€ = C @ www.xplana.com/xplanaPortal /#dashboard/

Find subjects...

Agriculture and Animal ..
Architecture
Arts and Humanities

Jusiness and Economics

Zommunication and Me...

Zriminal Justice
Zducation

Zngineering

=nglish and Languages
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VManufacturing
vathematics

Vledicine

science and Computer S...

jocial Sciences

Non-acadami
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Did You Know?

Home Browse Shop Communities Friends Inbox
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376,495 educational assets... not counting yours. Yet.

See All

David (by Bernini)
¥plana Classics Curator

Thursday January 06 at B:03 PM | B35 views

shelly cooper design
Bonnie Centauro

Wednesday January 26 at 9:51 AM | 57 views

Magenta - Ken Nordine Animated Type
Bonnie Centauro

Wednesday May 11 at 10:22 AM | BB views

Social Psychology Network
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You can study with clanrnatn w
y fo

Create ~

Create your FREE personal learning space.

Find out how

Start browsing
We hawve over 250k videos, notes, eBooks, flashcards -
waiting to be discovered.

Create and Upload
Everything you already have, plus anything you want
your classes, all in one place.

Share it all
Collaborate with your friends and classmates on group
get noticed. It's super easyl!

Already a membe]

Sign Up Now

It's FREE!

What's New?

@ Learn how to create your own content

Q Share with your friends and classmates
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Merging of Software, Hardware, Retail,

and Content

8 &) 0/, 8 Amazon.com Kindle Store: ¢ ¥ | .CaptureaS(reerr Shot with
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) www.amazon.com/kindle-store-ebooks-newspapers-blogs/b/ref=topnav_storetab_kinc?ie=UTF8&node=133141011 '|

amazoncom

homepage

Kindle Store

Your Country or Region
{What's this?)

| United States = o

Browse

Buy a Kindle

Kindle (Wi-Fi, 6")

Kindle 3G (Free 3G + Wi-Fi,
&")

Kindle DX (Free 3G, 9.7",
Graphite)

Kindle Reading Apps
Kindle for iPad

Kindle for iPhane
Kindle for PC

Kindle for Mac

Kindle for Android
Kindle for BlackBerry

Kindle for Windows Phone 7
» See all

Give Kindle Gifts
Give Kindle eBooks
Give a Kindle Gift Card

Hello. Sign in to get personalized recommendations. New customer? Start here. FREE 2-Day Shipping: See d4

Your Amazon.com | i ¢ Today's Deals | Gifts & Wish Lists = Gift Cards

Your Digital ltems
Search (CTTIEEY oS [

Buy A Kindle

Your Account

Cart | Wish List

»

Kindle eBooks Kindle Singles Mews papers Blogs

Ehe New York
Limited Edition Kindle Covers by Verso » shopnovs

Magazines Accessories Discussions Manage Your Kindle Kindle Suppo

Kindle Store

Kindle {Wi-Fi, 8"}, Kindle 3G (Free 3G + Wi-Fi, 6"), Accessories, and more than 950,000 eBooks, Kindle Singles,
Mewspapers, Magazines, Blogs, Audiobooks, and Games & Active Content

Daily Post
Our editors' blog

» Read new p

Great Deals on Kindle Accessorles

The *1 bestseller and the most 5-star reviews of
any product on Amazon

-
s
s

-
mica;

—

=

18%
aff

Save on select latest generation Kindle
accessories from Cole Haan and kate spade
new york.

> Shop now

New on Kindle: Hangman

Kindle

with Special Offers

Play the classic game, Hangms

Kindle Kindle 3G Hanemank Kindle. A children's version

also available.

» Order now » Order now

k Oedar now
T
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Who is Today’s Core Trade E-Book Buyer?

e Woman (66%)
e ~44 years old
e HH Income ~S77K Yr

 Predominantly Fiction
(58% of all ‘e’ sold)
Buyer — mostly
Romance
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Core buyer of trade E-Books is growing and has
tremendous buying power!

Frequency of Purchase

O | frequently acquire
e-books (at least weekly) 10%
[ 1 acquire e-books on
occasion [say once or
twice a manth) 0%

O I rarely or sporadically

MNovember February May September Marech
buy e-books Fig. ## 2008 2010 2010 2010 2011
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Tracking the Trade Power Buyers for Clues

B
—
=

or netbook

iPad or other
multi-function

device

Smartphone

] Power Buyers (135)
"| frequently acquire - 0% 20% 40% 60% B0%

books (at least weekly)”
] All Respondents [750)
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Who is Today’s Core E-Textbook Buyer?

«e pubtrack’

13

“

Male
~23

Graduate Student or
Distance Learner

More likely ‘pirate’ print
or digital texts then
under-classmen

Still only buys a small
portion of his texts 17%
as ‘e’
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E-Texts do not have a clear source for download

Where did you download the etextbook from?

Access code provided
by the publisher

Amazon.com

CourseSmart.com

- —

All others

0% 20% 40% 60%
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Kindle is the dominant source for Trade E-
Book downloads...

70%

60%

50%

40%

B Amazon.com
| Barnes & Noble.com
I iBooks/iTunes (Apple)

30%

o
B Borders.com 20%
10%
0%
November February May September January
Fig. 21 2009 2010 2010 2010 2011
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Dedicated e-readers Now Dominate
the Trade Market...

60%

50%

40%

B Dedicated e-readers
(Kindle, NOOK, stc.)

[ PCs (desktops, laptops
and netbooks) 30%

[l iPads (dark orange) &
other multi-function de-
vices (e.g., iPod Touch)  20%

B Smartphones

10%
0%
November February May September March
Fig. ## 2009 2010 2010 2010 201
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...And Kindle still dominates the trade
device market...

a1 W November 2010 M January 2011

i -
B

Kindle iPhone iPad Sony Nook
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...Not So in the Higher Ed Market

Spring Semester 2011

Device used to read e-textbooks

Laptop computer 51%

Desktop computer | 20%

iPad (by Apple) N | 9%

Kindle (by Amazon) :_ 9%
Entourage ™8 3%

nook (by Barnes & Noble) _- 3%

Notebook computer B8 3%

Other dedicated eReader device | 0%

0% 10% 20% 30% 40% 50% 60%
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Feature requirements from students
are demanding on E-Books

Most important features in an e-textbook

Highlighting/underlining 58%

Searching the notes you took __ 51%
Note-taking [N 26%
Ability to view Multiple textbooks at one time __ 45%
Links to other documents/websites _ 42%
Printing the notes you took | 39%
Syllabus integration from your professor e 3%

Organizing/Categorizing the notes you took * 35%

0% 10% 20% 30% 40% 50%

60% 70%
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When given a choice, students choose
print over ‘e’ 3 out of 4 times...

Format preference:

No preference
13%
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Which of the following did you use for
this course?

...And find N
‘other’
forms of
digital
content
more useful Online self assessments

tha n E_ the textbook when trying to
answer an online homework

question

BOOkS All others

Course management system
(e.g., Blackboard)

Cnline course outlinesthat
accompany textbooks

Lecture Capture

0% 20% 40% 60%
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For now, devices are meeting the
expectations of trade E-Book buyers

Portability (was #1 in the previous survey)

Ability to carry multiple e-books
on a single device (was #2)

Instant access to e-books
[was #d in the previous survey)

Large selection of e-books
was #3 in the previous survey)

Ability to download e-books via
wireless connection (was #5)

Lightweight
was not asked in the previous survey)

Lower cost of e-book vs. print book
iwas #8 in the previous survey)

Ability to search for e-books as
needed (was #7 in the previous survey)

Ability to change font size
{was #8 in the previous survey)

Availability of free/promotional
e-books (was #9 in the previous survey)

B High Benefit 0% 20% 40% 60% B0%
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While still lacking functionality, students
perceive similar value points to trade

Prefer not lugging a big textbook around

E-textbooks are more convenient

E-textbooks are easier to carry around

E-textbooks allow easy search and reference

Content can be obtained more quickly (when |
need it)

:> E-textbooks cost less than physical textbooks

Can access e-textbook offline as well as online

E-textbooks allow you to interact with content
(copy and paste to notes, etc.)

O Very important reason 0% 20% 40% 60%
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Wish list of trade E-Book buyers offer
clues for the future

Give or lend
e-book after you're
done with it

Yiew color photos
and graphics

Download e-books
via wireless access

Buy the e-book
before the print
book goes on sale

Connect with other
readers for discus-
sion/commentary

B Would like and would 0% 10% 20% 30%

definitely pay more
] Would like and might

by BISG
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Similarly, customer satisfaction can offer
strong clues as well...

How satisfied are yvou with yvour
most recent e-textbook experience
on each of the following?

|
Subscription length |
R
|
Features |
]
|
Design |
|
|
Note-taking |
|
|
Price |
|
|
Overall |
]
0% 20% A40% 60%

= VWVery satisfied O Somewhat satisfied @ NMNot satisfied

btrack’ BISG
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Customer satisfaction can also play a big
role in future purchase

ALL DEVICES

Amazon Kindle

Barnes & Noble NOOK

il

Apple iPad

I Yes, very much so

| Yes, someawhat
I No 0% 20% 40% 60%
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Recommendation from a friend on
device purchase plays important role

Got one free (as a gift or promotion)
(was #2 in the previous survey)

Recommended by a friend/family member
(was #1 in the previous survey)

Wanted something more convenient for
traveling/commuting (was #3 in the previous survey)

Wanted to get books at a cheaper price
(was #5 in the previous survey)

Needed something portable on which to store
lots of content (was #4 in the previous survey)

B Yes (This influencad my 0% 10% 20% 30%

decision to use an
a-book reading devicea)

Consumer © 2011, the Book Industry Study Group, Inc. et
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At the end of the day... what impact
are E-Books having on the HE market?

Higher Ed Market —
e Too early to tell

— Device development

— Entrenched Traditional
Learning Models

— ‘Digital Fatigue’
— Cost Barriers
— Maturing Content Platforms
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At the end of the day... what impact are
E-Books having on the Trade market?

HARDCOVER BOOKS PAPERBACK BOOKS
50%

40%

30%

20%

10%

0%

Now. Feb. May Sept. Jan. Now. Feb. May Sept. Jan.
Fig. 12 2009 2010 2010 2010 2011 2009 2010 2010 2010 2011

I Increased number of
titles purchased

~ B Decreased number of BISG
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What impact are E-Books having on
the Trade market?

E-BOOKS

T0 %

60%

50%

40 %o

30 %
20%0

[ ]
B Increased number of LR

titles purchased

0%
. [_}EGI’EESEG number of MNowv. Feb. May Sept. Jan.
titles purchased Fig. 13 2009 2010 2010 2010 2011

(((\ pu bt racOC k 30 © 2011, the Book Industry Study Group, Inc. BISG
BOOK INDUSTRY STUDY GROUP

nnnnnn




Trade E-Book Consumers are buying
more titles...

50%
40%

30%

20%

B Reported increase 10%
in number of titles
purchased (all formats)

[l Reported decrease 0%
in number of titles September January
purchased (all formats) Fig. 15 2010 2011
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How does this show in the SSS?

HARDCOVER PAPERBACKS E-BOOKS

60%

50%

40%

30%

20%

10%

0%
Sept. Jan. Sept. Jan. Sept. Jan.
I Increased dollars spent 2010 2011 2010 2011 2010 2011

B Decreased dollars spent

«we pubtrack’ 32 TR = IS (€

Consumer



...Majority of trade consumers now
report spending more money overall

50%
40%
30%
20%
10%
I Reported increase in
dollars spent (all formats) 0%
B Reported decrease in o
September January
ent (all t
dollars spent (al formats) Fig. 16 2010 2011
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The bigger the E-Book market gets...

A
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Thank you!

Kelly Gallagher
Kelly.Gallagher@Bowker.com

For Consumer Attitudes Study
Angela@BISG.org
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