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“Bad Practice” structurally embedded

Enablers at all levels

Definitions and nomenclature inconsistently applied
Messaging & communication lacking

Business case unclear

Definition of ‘product’ fluid

ISBN relevance challenged

Library market problematic

Bibliographic metadata substandard

Solution(s) not obvious
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No ISBN at all
Print ISBNs assigned to e-book versions
One ISBN assigned for all e-book file formats

Unique ISBNs assigned to individual (production) file
formats

Unique ISBNs assigned to platform specific versions
Proprietary (non-publisher) ISBNs assigned to e-books
Proprietary (non-1SBNs) identifier assigned to e-books
EANs assigned to e-book content

“Made-up” numbers
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Best Practice Recommendations

@ Consistency
W Clarity

@ Practical, real world application
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Working Group Documents The “As-1S”

| [a— = e =
@ Track an EPUB file e

through the supply = ||
chain, from "
Publisher to
Consumer

@ Who is doing what, =E
when, where, why g

Assigns.
proprietary Intemal
[}

and how = =

Saies Reported to
Puisner sens) [

Notes”
« Row 1 represents the inifial ISBN Agency Requirements for ISBN.
» Row 2T all il iatic taking place in the real world supply chain

starting with the premise that the Publisher is assigning only an ePub ISBN in their
internal Title systems and only passing that ISBN along.

= It is assumed that all third-party vendors will assign their own sku's or other identifier to
these jobs. For the purposes of the workflow, third party proprietary sku/ID assignment
should be locked at as the substitute for assigning a unique ISBN

» The Publisher ISBN in this instance refers to Consumer facing metadata. It is assumed
any Publisher assigned identifier will fravel with the product metadata for reporting
purposes

Phil Madans—BISG ID for eBook Working Group
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“Publishers should always assign an ISBN to the
Products they are releasing into the supply chain in
order to maintain a link by which metadata can be
communicated out to the supply chain, and sales
iInformation can be communicated back to the Publisher
from the supply chain.”

“It is very important...that the end consumer be given
accurate information (metadata) about the Digital
Book’s usability in order to make an informed buying
decision.”

--from “Best Practices Recommendations for Identifying Digital Books, BISG Policy
Statement POL-1101"
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Define
Book, Product, Production File

Educate
What is and isn’t an ISBN (M

Recommendations for ISBN Assignment

Real world applications

Publishers
Libraries
Booksellers
Distributors
Conversion Houses
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